


“ Our basic field of 
applications is specialised 
mechanics and electronic 
systems for aircraft interiors. 
This includes everything from 
the electrical motors and 
mechanics in aircraft seating, 
to double beds in a luxury 
cabin, and tables that fold out 
or rise up. It includes doors 
and drawers, and galley pieces, 
anything that people open, 
close or pull out.”
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AH: What were the specifi c competencies that you were 
off ering at that time?

RB: Our basic fi eld of applications is specialised mechanics and 
electronic systems for aircraft  interiors. Th is includes everything 
from the electrical motors and mechanics in aircraft  seating, to 
double beds in a luxury cabin, and tables that fold out or rise up. 

It includes doors and drawers, and galley pieces, anything that 
people open, close or pull out. We literally do anything that 
has a mechanical-electrical component to it. We specialise in 
wide-body VVIP aircraft  but we also do the bigger business 
jets like Bombardier Globals and Embraer Legacy. A lot of our 
components though, go into green aircraft . 

Contact us: +49-2151-65083-82 · www.mototok.com · info@mototok.com · US and Mexico: +1 916-580-4977 · paul.acri@mototok.com ·  fb.com/MototokTugs
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Mototok has revolutionised the world of hangar towing:

� Fully electric drive
� Remote controlled
� Extremely handy

� Fully automatic nose gear 
loading with one click

� Robust frame made of 
high-quality steels

Make the most of your space in the hangar!

Mototok loads and lifts the nose gear 
of your aircraft within a few seconds … 
fully automatically.

201 9 
PRODUCT LEADER
OF THE YEAR www.aviationspro.com

AVION REVUE
Excellence Award 2019
Handling of the Year

Innovative remote controlled
electric driven tugs



“ It is true that so much of what we do works 
behind the scenes, out of view. You can feel and 
hear it, but you generally don’t see it. But it is 
hugely important.”
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AH: You did not exactly start at an auspicious moment 
as the world would shortly slide into a massive global 
recession. How did that impact you as a start-up?

RB: Fortunately, as far as big recessions go, the impact on 
the VVIP cabin interiors business tends to lag two or three 
years behind the onset of an economic crisis. So, the problems 
from the global meltdown of 2007 to 2008 really only made 
themselves felt in our space around 2011. By that stage, we 
were already making a name for ourselves in VIP galleys and 
we had a lot of work in this line, so the dip in our business 
was not that dramatic. But it was still pretty troublesome. 
However, we have gone from strength to strength since then.

AH: Is it a problem for you that much of what you 
make, so many of your products, are hidden from 
the eye? It’s not like you have the opportunity to even 
display your brand or logo. 

RB: It is true that so much of what we do works behind the 
scenes, out of view. You can feel and hear it, but you generally 
don’t see it. But it is hugely important. How do you think the 
owner of a VVIP jet who has spent two or three hundred 
million dollars on the interior of their aircraft would feel if 
the table in the aircraft started to vibrate in harmony with the 
engines? As the owner of a $300 million aircraft, the things 
that you tend to touch the most are the seats and the tables. 
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KATHY SMITH    NATIONAL SALES  MANAGER    310.612.2312    KSMITH@TORNRANCH.COM

WE CREATE  JOYFUL  FOOD EXPER IENCES  TO
COMPL IMENT YOUR BEST  IN CLASS SERVICE.

WITH  EVERY  F L IGHT  YOU STR IVE  TO  BR ING THE  BEST  TO  YOUR  TRAVELER ’S  EXPER I ENCE .  

AT  T O R N  R A N C H  W E  D O  T H E  S A M E  B Y  B R I N G I N G  O U T  T H E  B E S T  N A PA - S O N O M A  

VAL LEY  HAS  TO  OFFER .  SMAL L  BATCH  IN -HOUSE  ROASTED  NUTS ,  F INE  HAND-CRAFTED  

C O N F E C T I O N S  A N D  C A R E F U L L Y  S E L E C T E D  D R I E D  F R U I T S  A L L  E X Q U I S I T E L Y  A N D  

C O N V E N I E N T L Y  PA C K A G E D  F O R  AV I AT I O N .

M A D E  T O  O R D E R  

F R E S H N E S S

M A D E  W I T H  S E L E C T  

I N G R E D I E N T S

C A R E F U L LY  P R O D U C E D  

I N  O U R  C E RT I F I E D  

K O S H E R  &  O R G A N I C  

FA C I L I T Y

www.tornranch.com
mailto:ksmith@tornranch.com
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If they are not perfect, where is the value? So, even though 
we are behind the scenes, the value of what we do is a critical 
part of the whole. The people who design and craft aircraft 
interiors know this and they know they can rely on us. That 
is where the strength of our branding mostly lies. We make 
things happen that otherwise could not happen. 

AH: Which of your early projects most comes to  
your mind?

RB: One of my very first projects involved a patient 
medical lift to bring a person from the upper deck of a Boeing 
to the lower deck, smoothly and efficiently. The owner had a 
luxury bedroom on the upper deck so we had to enable the 
floor of the upper deck to open and to deploy a platform to 
bring the medical lift down to the lower main cabin. That 
was a great project.  

We had a phase after we started the company, where we did 
a lot of engineering, focusing on medical-use evac interiors 
from an engineering and product management perspective. 
However, after 2011, we started to do cabin interior 
components or interior engineering solutions as we call 
them. Now we are really focused on these products.

Today, one of our more interesting projects involves 
automating the double bed in a VVIP aircraft. Our automated 
bed mechanism allows the user to raise or lower a portion of 
the bed as a backrest, while another portion can be raised 
or lowered as a footrest so that people can adjust the bed to 
the most comfortable position for them through the flight. 
We also offer an automated yaw and pitch compensation 
mechanism that keeps the bed steady in flight. 

AH: Who are your primary customers? The 
completions houses? 

RB: We do work for several completions houses. However, our 
primary customers are the Tier One manufacturers who provide kit 
to the OEMs and the completions houses. We don’t do woodwork 
or painting. We specialise in engineering and production. Most of 
our products are built to the specifications provided by our clients. 
We receive the specs, and they get a consolidated product back. 
On the business jet side, we have a range of products that go to the 
Tier One suppliers and they assemble the final monument or unit.

AH: How much of what you do is a one-off piece of 
engineering and how much are repeat products?

RB: In the VVIP space, we tend to engineer one-off products 
and the design of that product, with some modifications, 
will be used maybe on one or two other VVIP aircraft. The 
functionality and the software and hardware tends to change 
a lot from interior to interior. Over the years, however, we 
have built up a portfolio of ideas that are proven solutions to 
a whole range of situations. It must be said too, that the one-
off products enrich our experience and expertise which then 
flows on to the multiple unit solutions for business jets. 

We do all the assembly, testing and qualifying of our products in-
house. The production side of things we have dedicated partners for. 
One of our concerns is that we have such a wide range of products 
that we sometimes get into the position where a particular Tier 
One supplier will know us well for a subset of our product range 
and not realise that we do a lot of other products that they are 
commissioning elsewhere. Our goal is to get our potential client 
base to have a much more rounded sense of ourselves and of all the 
things we can do. That is still very much a work in progress. |BAM
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BAM talked to C.R. Sincock, II, Executive Vice President of Avfuel, and several of 
the Avfuel team, about the company’s expansion and sustainability initiatives

E x pa n d i n g
sustainably

J o e l  H i r s t

Q
: Avfuel has been expanding its footprint across 
newly Avfuel branded FBOs for some years 
now. Can you give us a sense of how the growth 
has progressed over the last few years?

JOEL HIRST – Senior Vice President Sales:
Avfuel continues to focus on expanding the depth, 
breadth, and strength of the Avfuel Network, making 

for a more compelling option for operators to fl y and fuel within. 
To this end, we’ve focused on partnering with key locations 
throughout the United States and beyond. Since 2019 (as of early 
September), we’ve added 85 new branded locations across the 
globe, from LAATS FBO (MGGT) in Guatemala City, Stobart Jet 
Centre (EGMC) in London, Blue Heron Aviation (MBPV) in the 
Turks and Caicos, and Avfl ight Winnipeg (CYWG) in Manitoba, 
to DFW Corporate Aviation (KDFW) in Dallas, Texas, Richmond 
Executive Aviation (KFCI) in Richmond, Virginia, and Sheltair 
(KBJC) in Denver, Colorado. Th is is, of course, in addition to more 
than 3,000 global fueling locations where operators benefi t from 
competitive prices and transaction ease with Avfuel Contract Fuel. 

We are incredibly proud to partner with some of the best FBOs in 
the business to fuel our flying customers’ needs, no matter where 
their journey takes them. 
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Part 145 Repair Station       •        765-378-7700        •        262 Airport Road, Anderson, IN 46017

Unmatched Quality Downtime Optimization Precision Results

Specializing in: 
 Seat and Divider Designs
 Shell Panels and PSU’s
 Drink Rails and Window Shades
 LED Lighting Solutions
 Interior Soft Goods  
  (Seat Upholstery,  
  Leather Panels, Carpeting,  
  Baggage Compartments)
 Veneer Cabinetry
 Acoustic Sound Dampening

Where Imagination and Pure Craftsmanship Land

www.mjaircraft.com


“ We look forward to announcing 
further SAF locations coming online 

in the months ahead.”

Ke i t h  S aw y e r

Q: Where are we now with sustainable fuel and the 
extend of its uptake in business aviation?

KEITH SAWYER – Manager of Alternative Fuels:
Business aviation has made astounding progress on the 
sustainable aviation fuel front in the past few years. It 
wasn’t long ago—January 2019—that Avfuel, along with 
the Business Aviation Coalition for Sustainable Aviation 
Fuel and its supporting organizations, was introducing 
SAF to the business aviation community with the first 

organised demonstration day at Van Nuys. We’ve gone from 
offering limited runs for demonstrative purposes in 2019 to 
establishing locations with consistent SAF supply in 2021. 

Avfuel has supply relationships with both Gevo, Inc., and 
Neste. We currently source Avfuel’s SAF from Neste out 
of Selby, California, and, at times, Houston. Avfuel began 
supplying this fuel—branded as Neste MY Sustainable 
Aviation FuelTM—in 2021 and, as of the beginning of 
September, has setup consistent SAF supply at six FBOs, 
including: Million Air Burbank (KBUR), Monterey Jet Center 
(KMRY), Sonoma Jet Center (KSTS), Telluride Regional 
Airport (KTEX), Truckee Tahoe Airport District (KTRK) 
and Atlantic Aviation in Aspen (KASE). This is in addition to 
limited inventory at Koury Aviation (KGSO), which became 
the first FBO on the Eastern Seaboard to provide SAF for 
resale to the general aviation consumer. 

These locations are in addition to consistent supply to 
OEMs, including Textron, Bell Textron and Embraer, as well 
as deliveries to Bombardier. 

We look forward to announcing further SAF locations 
coming online in the months ahead.

Furthermore, with our book and claim program, Avfuel’s SAF 
can reach beyond the confi nes of production location on an 
international basis. In terms of physical molecules, the bulk of 
Avfuel’s SAF continues to be in the western portion of the United 
States, but we expect that reach to expand over the coming years 
as more supply points come online. We are also in discussions 
with Neste on expanding SAF reach in Europe and the UK. 
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Visit us at 

www.CastleCookeAviation.com
www.CastleCookeAviation.com


B u f fe y  M u t h

“ Over the years, we’ve listened to the needs 
of our customers and identified back-end 

solutions to further support their operations.”
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Q: We have seen an uptick in Avfuel's push to embed 
safety and fi re prevention procedures strongly in 
branded sites. What can you tell us about this?

BUFFEY MUTH – Program and Marketing Manager:
Avfuel has always been a strong proponent of fueling safety 
with an expert in-house quality assurance team available to 
troubleshoot and provide assistance 24/7/365. 

Over the years, we’ve listened to the needs of our customers 
and identified back-end solutions to further support their 
operations. One of those solutions was the online Avfuel 
Training System (ATS), which includes FAA-Approved Line 
Service Fuel Safety Training and Supervisory Fuel Safety 
Training to satisfy 14 CFR 139.321. One annual fee covers 
every employee at the operation for the industry’s most cost-
effective and efficient training solution. 

Designed with the user in mind, the ATS features learn-at-
your-own-pace video lessons and quizzes for the flexibility 
FBOs require along with the in-depth resources they need. 
Upon completion, employees receive a Line Service Fuel 
Safety Training Certification or Supervisory Certification. To 
further incentivize employees to engage with the program, 
Avfuel offers them rewards points—much like the AVTRIP 
program for pilots. 

Th is is in addition to off ering all branded FBO customers 
a free, non-certifi cated, comprehensive program for fuel 
handling and fi re safety training that meets Part 139 standards 
through the online ATS no matter what the operation’s budget. 
Additionally, Avfuel provides free customer service, front 
counter and ramp safety training programs through the ATS, 
helping our customers fulfi ll new and recurrent training needs. 

This solution and level of back-end support is just one more 
way we’re helping our branded FBOs provide a safe, seamless 

customer experience, despite any challenges they face with 
time, economics or turnover. 

In addition to the online ATS, Avfuel also conducts regional 
14 CFR FAA-approved Part 139 Fire Safety and Fuel Quality 
Assurance Training Seminars for Supervisors throughout the 
country a few times a year. This 16-hour training class is free 
to attend. 

Avfuel-branded FBOs who choose to participate in the ATS 
can designate their operation as ATS certified on Avfuel’s fuel 
finder at Avfuel.com, as well as through widgets on online 
directories, like AirNav. 
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Engines are roaring, the skies are clearing and we are firing 
up for the most epic event in NBAA history. The 2021 NBAA 
Business Aviation Convention & Exhibition (NBAA-BACE), taking 
place from October 12 to 14 in Las Vegas, is guaranteed to 
be a transformational event that provides you an unmatched 
opportunity to get connected and power your business forward. 
Visit the website to learn more and register today.

I T ’ S  G O  T I M E .

R E G I S T E R  N O W   |   n b a a . o r g / 2 0 2 1

facebook.com/NBAAfans twitter.com/nbaa instagram.com/nbaaphotos

www.nbaa.org/2021
www.nbaa.org/2021
www.facebook.com/NBAAfans
www.twitter.com/nbaa
www.instagram.com/nbaaphotos


“ We’ve added or are working to advance a 
slew of sustainability programs—SAF, carbon 
offsetting, book and claim, and unleaded 
avgas—as well as adding a new price risk 
management program, and placing a greater 
concentration on the government and 
commercial customer segments.”

C . R .  S i n co ck ,  I I

Q: Fuel, as they say, is just fuel. Let's go through the 
value add that Avfuel brings to the table.

C.R. SINCOCK, II – Executive Vice President: At Avfuel 
we like to say we provide, “Fuel… and so much more.” 
That “so much more” aspect is ever evolving and adapting 
to suit the needs of our customers. Most recently, toward 
this end, we’ve added or are working to advance a slew of 
sustainability programs—SAF, carbon offsetting, book and 
claim, and unleaded avgas—as well as adding a new price risk 
management program, and placing a greater concentration 
on the government and commercial customer segments. 

Fuel is at the heart of what we do—but we’re so much more than 
that. We’re a people-fi rst company that drives global connections 
with end-to-end solutions. We connect people, countries, 
governments, and businesses. Focusing on those connections and 
taking the human approach to business is what helped us grow 
from a regional fuel company to a global supplier of aviation fuel 
and services. We listen to our customers. We identify solutions to 
their needs. We adapt and grow with them and for them. Th at’s 
what has built a strong network and a solid business foundation. 

Q: Do you have one eye on the coming 'electrifi cation' 
of fl ight, which can't be great news for a fuel supplier? 
What are your thoughts?

CRS: Avfuel is committed to investing in new technologies 
that move our industry forward. Th at’s why we created Avfuel 
Technology Initiatives Corporation. Founded in January of 2012, 
the company’s mission is to further industry advancements, 
including bio and renewable fuels on several fronts, and no-lead 
avgas replacements, domestically and internationally. 

In addition to the development of these products, Avfuel 
Technology Initiatives Corporation thinks through the logistics of 
market introduction to help ensure any new product is sustainable, 
reliable, competitively priced, and fairly accessible. So while we 
don’t have a crystal ball, we do have a dedicated team working 
with researchers on the latest technologies; just as we support 
and lead initiatives on SAF and unleaded avgas, you can be sure 
we’re keeping our pulse on further technological advancements, 
like electrifi cation of fl ight, to better support the needs of our 
customers, our industry, our communities, and our world. |BAM
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Smartest cabin  |  Highest reliability  |  Sustainably designed

Introducing the  

Challenger 3500
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